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A Power|law? Twavay Communication!
A Event Detection
A Business & Marketing Strategies

A Political ‘Behaviorand Public;Opinion



EventDetection

A Properties-of the-events/ which are visible toy twitter
A Different Kintscokventscan bedetected
A Discussionsn the detection-modebofithisarticle

A Future works have interactions with semantic:analysis



Measureof influencel (1)

A If ( super-node-==mostinfluential ) {

return true ;

}

elsef

What is the return value here?

return false:



Measureof influencel|(l1)

A Different measures of-ranking ofimostinfluentiakusers

1. numtperof followers:
2. number ofretweets
3. number ofmentions((i<e.c@)

A Futureiinfluenee prediction isimpontant



Business.&/Marketing: Strategies

A Choose thearget influenceiis crucial

A Smple but plausible-costunctions are used here

W = 2w

A Optimal tratdeoffs itmarketingsstrategiesepending-ora



Other DiscuUssions

A Information diffusioni in twitter

A Contentdependent orindependent?
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